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Followers: 3/1/20 - 3/31/20

Findings & Observations 
You can follow the “Net Followers” chart and clearly see that during the week is the most 
common time for Cain Center to gain followers, with the weekends being an expected 
downtime.  
The beginning of  March, likely due to announcing the Aquesta Challenge, was where Cain 
Center picked up the majority of  their newest followers.  
Starting the month of  March at roughly 1420 followers, March ended with 1453, tracking one 
lost follower along the way.  
Using the “Total Page Followers” graph, it’s evident that Cain Center as a consistent and 
regular stream of  followers, averaging around one a day.  
Cain Center explicitly has gained organic followers through implemented strategies for reach, 
rather than paid promotions.  
The spike towards the end of  March is likely from Cain Center beginning to share events from 
other organizations, helping us cross pollinate and attract themselves and their followers. 



Reach & Page Views: 3/1/20 - 3/31/20

Findings & Observations 
Looking at reach, March was the month of  getting frequency in posting up, starting to 
implement strategic hashtags, and cross-pollinating content across platforms and from partner 
pages.  
The large chart shows you the reach for the month of  March, with the smaller reflecting 
February. As you can see, reach in March is far more consistent throughout the week, with 
expected low points during the weekend. March has more consistent peeks and continual 
reach throughout a week, whereas February had random jumps of  reach.  
February has an outlying reach of  nearly 2,000 people in a day due to a post about the sign 
being shared by seven different high profile accounts in Cornelius, which skews things ever so 
slightly.  
Goals moving forward would be using more calls to action in order to get other accounts to 
share our content, tagging more people in our posts to extend reach, and taking advantage of  
paid advertisements for high profile posts like “Making Waves.”

Findings & Observations 
Naturally, the more we post, the more people will view the Cain Center Facebook Page per 
day. This chart shows the dramatic increase in per day page views by unique individuals from 
the last six months of  2019 to the first few months of  2020.  
This is a good sign and shows that people are finding our content and seeking out the page 
itself  rather than seeing it just shared or tagged by other accounts. 



Findings & Observations 
Clearly in the last two weeks there 
has been an expansion in average 
reach per post. I think this is 
clearly contributed to sharing 
content that can tag other people 
or accounts and expand reach 
(Atrium, Aquesta, Partner Orgs, 
etc). This is something we’ll try to 
implement in even more posts 
moving forward.  
In terms of  frequency, on 
Facebook alone, Cain Center had 
34 individual posts…in February, 
you had 8 posts.  
Looking at the most engaged with 
posts, it’s clear that reach and 
engagement (to no surprise) are 
greater when we have people or 
other organizations to tag in a 
post, and they do even better if  
we are using video content. This 
makes me believe that making 
waves, which takes advantage of  
all those things, can really help us 
with expanding reach and overall 
engagement.  
Trying out some themes posts has 
also proven fruitful. Things like 
#FunFriday posts get a lot of  
comparative engagement to other 
posts, so we should definitely 
keep those up. 

Posts and Engagement: 3/1/20 - 3/31/20

Goals for April 
More tagging of  outside 
organizations and community 
partners.  
More video content if  we can get 
it. 
Strategize other posts that can be 
engaged with, following the 
trends of  our Fun Friday and 
behind the scenes content. 


