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Followers: 4/1/20 - 4/30/20

Findings & Observations 
Looking at overall followers, Cain Center continues to be on the uphill climb, averaging 1.5 
new followers a day.  
The follower count starting in April was 1453, and ended with 1,469. This was a lower month 
for gains due to a higher than normal amount of  unfollowers (approximately four for the 
entire month). The unfortunate thing about unfollows is there is no sort of  feedback as to 
why someone unfollowed, or who specifically.  
Don’t be discouraged, though…as I write this report (May 7th) we are already at 1,500+ 
followers…so, we’re still doing something right.  
We averaged the most new followers per day from the 15th of  April to the 25th of  April, 
which is conveniently right in the pocket of  when we launched and began promoting Making 
Waves. There will be more evidence of  these benefits moving forward. 
A note…when I put a report together I focus on “follows” instead of  “likes” because 
“follows” include individual pages and businesses that follow our content, not just individuals. 



Reach & Page Views: 3/1/20 - 3/31/20

Findings & Observations 
As you can see, our organic reach is not only going up more consistently from last month, 
but our paid reach is getting us three times the reach that an organic post does.  
In March we sat somewhere between 200-400 unique individuals reached on average for an 
organic post…in April, we were able to consistently stay a little higher, normally sitting in the 
300-400 range.  
As you can see in the chart, paid reach has also gone up each new episode of  Making Waves, 
proving that we’re generating a piece of  content that is getting more attention each time 
(people are looking for it/more likely to be exposed to it). 
Any low peeks just have to do with the weekend where posting isn’t as effective in general. 

Findings & Observations 
This is personally my favorite piece of  date for the month, as you can see, we are seeing a 
steady uphill climb in total page views per day. We are now in double digit page views per day, 
with some days going into the 20s.  
I included a section that shows you what people are viewing the most/spending the most 
time doing on our page…which, as you can see, is mostly being driven primarily by our 
individual posts. This means that people are finding our posts on their feed first and then 
going to our page for more information, which is exactly what we want to see.  
You can also see towards the end of  April our posts are getting more views per day, and we 
are seeking a nice peek to start off  the month of  May. 



Posts and Engagement: 3/1/20 - 3/31/20

Findings & Observations 
For the month of  April, we had a total of  
27 posts…which is still more than 
February, but about 5 fewer than March 
(due to me being away a few days for 
travel).  
Now, things obviously look skewed 
because our paid promotions are making 
everything look much smaller. 
What you can see is that our organic reach 
grew as the month moved forward, and 
that engagement with posts is staying fairly 
consistent.  
Videos, specifically Making Waves, 
received the most engagement for the 
month. So, we should strategize collecting 
and publishing more video content when 
we can.  
Our branded photos also did better 
compared to other images because they 
had a call to action requesting comments 
or interaction. 

Goals for May 
We need to strategize what sort of  video 
content we can get made during this time 
to take advantage of  how successful our 
videos have been right now.  
Work on more digital events that can be 
promoted, either sponsored by us or other 
organizations.  
Strategize a release for renderings.  
Strategize secondary posts to potentially 
boost for less money than just Making 
Waves. 


