
Cain Center for the Arts 
March 2020 at a Glance

Followers: 5/1/20 - 5/31/20

Observations: 
• At the beginning of  May, Cain center 

had 1468 followers, and we are ending 
the month with 1536. 

• You can see clearly that our largest 
jumps were around times of  large 
campaign releases for the renderings.  

• This means that thoughtfully planned 
campaigns centered around interesting 
content works for our audience.  

• We lost 6 followers for the entire month 
of  May - but there’s really nothing you 
can do to know why.  

• I’d note that all of  our gained followers 
are organic, so that means people are 
seeing our content, coming to our page, 
and then following from there, rather 
than our boosted posts (this is good). 

Reach & Page Views: 3/1/20 - 3/31/20
Observations: 
• Our reach is ever expanding during this 

last month! There was a small downtick 
from where I was on the road to Los 
Angeles, but our organic reach started 
picking right back up on May 4th.  

• Reach is still low on the weekends, 
which is expected, but during the week 
we are seeing over 500 people per day 
seeing our content - that’s excellent. The 
acceptation being the last few days of  
the month, which would make sense 
given world events.  

• We had over 2000 people reached 
organically from our rendering 
campaign, and the boosts carried that a 
few more days.  

• We are starting to have at least 20 people 
view our page a day, with 166 being our 
highest!  



Posts 3/1/20 - 3/31/20
Observations: 
• We had a total of  20 posts in the month 

of  May but had our best month yet in 
returns and reach. This is due to 
strategic campaigns and mixing in 
boosted content.  

• Given holidays and weekends, this 
number of  posts for the month makes 
sense, as I focused solely on content 
around our campaign and refrained 
from sharing too many posts regarding 
outside events and organizations.  

• Reach for all of  our posts is pretty 
positive, the lowest being the beginning 
of  may at 163 people, but everything 
obviously looks smaller because of  the 
success of  our campaign. 

Goals for June: 
• Shift focus back to fundraising and creating posts about the Aquesta 

challenge.  
• Boosting a healthy mix of  posts that are centered around our content 

and mission, as well as posts intended to get us traction, reach, and 
followers.  

• I’m thinking we can post even more for the month of  June now that 
we’re moving into the Summer and there are more people online and 
out of  school to reach.  

• Towards the end of  the month we will begin shifting focus towards 
the brick campaign. 


