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Agenda

• Redesign of Campaign Documents
• Recent PR Announcements
• Website Updates
• Ad Buy Update



Redesign of Campaign Documents
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Naming 
Opportunities

• Updated with recent commitments

• Ready for print and updated on website
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Giving Levels & 
Benefits

• Added Giving Benefits Chart

• Removed Founders’ Society Branding to 
make evergreen

• Ready for print and updated on website
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Brick Campaign 
Order Forms

• Typeface changes for legibility

• Addition of graphic elements to increase 
ease of readability

• Two versions:

• 4x8 Interior SOLD OUT

• 8x8 Interior SOLD OUT
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Pledge Card

• Removed Founders’ Society information 
to make more evergreen



Press Releases
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Press Releases

• February Announcement: 
Merger of CAC with CCA

• Upcoming March Announcement:
Groundbreaking May 14, 2021



Website
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Website Update Timeline

March

• Reorganize About Us Page 

• Create individual landing pages for Founders’ Society, 

Naming Opportunities & Giving Level

April

• CAC Section/Class Signup

May

• Add blog Section



Ad Buy Calendar
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Ad Buy Strategy

Direct Response Campaigns

Flight Dates: March –
December 2021

Topics: Founders Push, Brick 
Campaign, Auqesta

Challenge, Class Sign-Up

Channels: Social/Digital 
Media

Budget: $500 per month 
($5,000 Total)

Engagement Campaigns

Flight Dates: March-May & 
August- December

Topics: Ground Breaking, CAC 
Merger, Classes

Channels: Social/Digital 
Media, Local Print

Budget: $8,000 all in

Branding Campaigns

Topics: Cain Center Core 
Values

Flight Dates: March-
December 2020

Channels: Social/Digital 
Media, Local Print, Local 
Events (Covid Pending)

Budget: $5,000 all in


